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About me
Work

Branding 
Social media marketing / strategy 
UX & UI Design 

Marketing and Account Management 

Interests
Advocacy and awareness campaigns 
Branding and identity development 
Storytelling through content creation 

ellarojo.com.au

Education
Bachelor of Business (Marketing), 
Bachelor of Design (Visual Communication)
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Skills

“My business degree provides strategic insight, while my design
degree fosters creativity and user focus, allowing me to create

practical designs that drive business growth.”

https://www.behance.net/ellarojo
http://www.linkedin.com/in/ella-rojo
https://ellasian00.wixsite.com/portfolio


Organic Social Media
Marketing

This client brief dates back to 6 years ago when they approached the agency for
marketing initiatives in order to maintain their market share and keep a steady
flow of leads. 

Our approach included SEO, SEM, organic social media management, website
management, quarterly EDMs, and bi-monthly blogs. 

I am able to showcase my creativity through social media management, using
content like supplier images, customer reviews, and project photos to engage the
community. This strategy has helped maintain the company's local visibility, keep
top of mind and attract new leads.

Content Creation, Social Media Management,
Marketing | 2024
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Example Posts
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G-Free Kitchen 

This project, aimed to develop user experience (UX) design skills by creating a
digital product prototype. 

The problem centered around Emma Burnes, a busy mother of three who
struggled to find quick, gluten-free meal ideas. Existing solutions were too time
consuming and frustrating. 

The solution was "G-Free Kitchen," an easy-to-use meal planning app designed
for busy families. It features a meal generator with recipes, photos, a "roulette"
option, and tools like a lunchtime alarm, weekly forecasting, and grocery lists.
The app is exclusively gluten-free, ensuring Emma can confidently choose
dinner options.

Brand Concept, Product Creation, UX & UI Design
Mobile Phone App | 2024

Click here to read more
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https://www.behance.net/gallery/199665267/G-Free-Kitchen-Mobile-App-3599QCA_2024


Low Fidelity Wireframing

Splash Page Splash Page > Onboarding Onboarding > Login Portal Login Portal > Sign Up Page Sign In > Home Page

Home Page > Meal Plan Home Page > Grocery List  Home Page > + > Dinner RouletteHome Page > Likes Home Page > Profile

Process Summary

Logo development 

+ + G-Free Kitchen =

GlutenZen

G-free Kitchen 

Nourishify 

FreePlate 

DishDelight 

Preferred choice

G-FREE KITCHEN

Name Development

#556B2F #E2725B #D2B48C
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MIKA

This project focused on researching and developing a typeface, with the
alignment of a chosen design intent and societial movement or issue. 

Mika is designed for magazines and articles that celebrate women's
achievements, serving as a tribute to the women's rights movement from 1906 to
the 1980s and empowering women in the 21st century. 

The typeface's bold, sketchy design symbolises the ongoing journey for change,
with its imperfections reflecting the flaws in our world, while its block lettering
creates a striking and empowering presence.

Hand-drawn Typeface, Concept Development |
2022

Click here to read more
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https://www.behance.net/gallery/153952987/Mika_A2_EllaRojo


Sketches

Process Summary

Development 

Background research

In developing this typeface, I drew inspiration from the distinct
characteristics of Bodoni, which uses a blend of thick and thin lines to create
a defined, clean, and bold appearance with a small x-height. To further
enhance and make the design unique, I referenced the bold and
recognisable styles of Futura Bold PT and the original Vogue lettering from
1930. By merging these iconic elements and typeface references, I crafted a
typeface that balances classic sophistication with modern boldness.

#F89FC1 #F4592F #000000
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This project involved developing a new brand based on a societal issue,
focusing on parenting, a highly relevant and often controversial topic. 

The deliverables included logo development, a basic style guide, mockups,
print collateral (flyers, posters, billboards), support collateral (affirmation
cards, support group), a website, social media, a LinkedIn profile, and a
pitch video. 

The design intent was to create an inviting platform where parents of all
styles feel supported and acknowledged, with the option to seek advice
without judgment. 

The rationale addressed the distinction between soft parenting and
permissive parenting, highlighting the potential consequences of the latter.

Parenting Support Hub
Brand Development | 2023
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Value Proposition statement 

Process Summary

Validation Interviews

I love this!
I appreciate the different approach that is inclusive of all parents and makes
everyone feel comfortable.
~ Natalie M (New mum)

WOW!
As a psychologist myself, I see the need for more support for new and
exisiting parents. I feel this could be a great support especially using a
platform like Instagram which is so widely used by parents. Great idea!
~ Jacqui R (Psychologist) 

The Parenting Support Hub offers a unique solution which is trendy and
appealing to the eye. It combines creativity and expert advice to cover all
basis and make sure parents keep well informed.

No more needing to flip between multiple website pages, non-attractive
marketing campaigns with bright obnoxious colours. The Parenting
Support Hub aims to make it pleasant experience when searching for
those key answers. 

Purpose

I envision a future where parents are guided to become aware of the
impact of their chosen parenting styles to bring a more inclusive, positive
environment for kids to grow up in. This will hopefully bring kids up to be
more empathetic, patient humans. 

Mission

My mission is to bring support to new and exisiting parents. We have
noticed a gap for new parents in knowledge and understanding in
particular identifying parenting styles which can be a detriment to your
children's upbringing. 

Key deliverables

Informative campaign 
Support group 
Educational social media page 

Important note

This project involved extensive research and development across numerous
stages and check-points. A comprehensive presentation of the research can
be provided on request. 

#7A6352 #E8DDCC #E3D1BD #FFFFFF #000000
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Publication Design 

This project, involved creating a printed publication with a consistent typographic
grid. The deliverables included front and back covers, and three selected essays
("The Crystal Goblet," "Grid Systems," and "The Science of Typography"). 

The typefaces were thoughtfully chosen to complement each essay: a unique
sans-serif typeface by Olga Umpeleva for "The Science of Typography," Futura
Medium for the clean and systematic "Grid Systems," and FreightText Pro Medium
for "The Crystal Goblet," reflecting its modern yet classic tone. 

The consistent grid and typeface selection ensured a cohesive and professional
presentation that effectively communicated the content of each essay.

Typography | 2021

Click here to read more
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https://www.behance.net/gallery/120113559/2681QCA-publication-design
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EMAIL:

WEBSITE:

PHONE: 

ADDRESS: 

ONLINE: 

Contact 

ellarojo.com.au

ellasian00@gmail.com

0478 417 026

Ballina, NSW 

Photo credit: Halle S- Dupe Photos
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